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Session 01 | Brand House Worksheet
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1. Why This Matters

A strong artist brand is built on two things: authenticity and consistency.

Authenticity means it’s truly you.
Consistency means people can trust it.

When you combine those two, fans know what to expect, and that’s how trust forms.

This worksheet helps you build your brand from the ground up, using the Brand House

framework.



2. The Foundation: Your Music

Your music is the base of everything. Without music, there’s no artist.

It’s the sound that holds your entire brand together.
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Questions to ask yourself:

e What emotions or messages do you want your music to give people?
o What makes your music different from what’s already out there?
e |[f your sound had a personality, how would you describe it?

«2 Coach note:

Don’t overthink “being original.” It’s okay to take something that already exists and combine
it with your own vision. 80% familiar + 20% you is often the perfect balance, something
people recognize, with a twist that makes it yours. The goal isn’t to reinvent music. It’s to
make it feel like you.



3. The Pillars: Your Authentic Self

You've got three pillars that hold your brand.
The first is always your music.

The other two come from you as a person.
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Questions to ask yourself:

e Outside of music, what are two things that make you different?
(Think: interests, habits, quirks, values, or passions.)
e What would your friends say is the “weird” thing about you, the one thing only you

would do?
e How could those things show up in your brand?

Z Coach note:

The goal is to show who you are through your brand, not hide behind it.



Page 4 — The Roof: Your Content

Now we move to what the world actually sees.

The roof represents the content you put out, your visuals, videos, and communication.

CONTENT

- /
N
~
N
N

MUSIC

Questions to ask yourself:

o Which of your pillars could show up in your content this week?
e How could you show each pillar visually (photo, video, story, post)?
e How can you repeat your message without repeating the same post?

+ Example:

If one pillar is “Airplanes,” how can that show up in your photos and/or videos?

If another is “Work Outs,” how can you show your process in the gym?



Page 5 — The Goal: Build Your Clubhouse

Consistency builds trust.
Trust builds a fanbase.

A fanbase becomes your clubhouse; a space filled with people who connect with your story,

not just your sound.
Questions to ask yourself:

e What kind of people would you want inside your clubhouse?
e What connects them to you?
e How can you make them feel seen and included?

~ Coach note:

Fans don’t just follow artists. They join people who reflect something they believe in.



Page 6 — Your Brand House Sketch

This is where it all comes together: your brand in one simple visual.
Draw or fill in your own Brand House using the space below.

Think of it as your personal blueprint:

Y2} Foundation:

Your music.

Write down a few keywords that describe your sound, vibe, or message, the base everything
else stands on.

&= The Three Pillars:

Your brand themes.

e The first is always music.
e The other two come from your authentic self: the habits, interests, or quirks that
make you stand out.

Write one short sentence or keyword list under each pillar that captures the essence of that
theme.

Roof:
Your content.

This is how the world sees your brand: your visuals, videos, posts, shows, stories, and even
how you talk about what you do.

Add ideas for how you can show your pillars through content here (for example:
behind-the-scenes videos, lifestyle shots, memes, tutorials, etc.).

When you’re done, take a step back and look at your Brand House:

e Does it look like you?
e Do the pieces connect?
e Can you build on this for years to come?



2 Coach note:

You’re not building a castle, you’re drawing a structure that grows with you.
This house can evolve. The walls might shift, the roof might change. What matters is that
the foundation stays yours.
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Page 7 — Checklist: Turning It Into Action

_I Write your three brand pillars in one sentence each.
_I Plan one piece of content for each pillar this week.
4 Ask a friend: “What’s something that makes me weird?”

{74 Share your Brand House in the Artist Coaching Discord.
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